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Al \/isibility
Self-Assessment




Section 'l — Audit:
The new discovery
shift




Section 2 -
Roadmaﬁ for
Leadership




Section 3 -
Implementation:
Showing up with
authority




Score yourself

8—-10: Leading

5-7: Emerging

0-4: At Risk

TBWA RISE

rise@tbwa.com
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5 strategic Al visibility service,
ps brands be found and recommended by LLNs.



FAQs

Does this guarantee my brand will
showr up in ChatGPT or Perplexity?

Is this SEO?

Howr long until we see results?

Is this relevant for B2B brands or
only consumer-facing ones?

Can we track performance over time?

Howr do you monitor and measure
our brand's visibility across different
Al platforms?

rise@tbwa.com

I've heard about LEO and GEO,
what's the difference?

\What if Al gives outdated or wrong
answers about my brand?

How does this affect my paid
search or SEO strategy?

\What types of content or sources
most influence Al-generated answers?






Learn more

Get RISE, email rise@tbwa.c.



